Church as a tourist attraction
1- The idea: In evangelism, I need to do one of two things; I go to see people or bringing people to my church 

2- I am dealing with How to get people to my church, and once they’re in my church I can evangelize them

3- There’re some ideas about getting people to visit your church, such as the SPECIAL EVENTS: Invite people for a OPEN HOUSE  or Festival for any kind of activities    

4- The other idea is to invite people to visit the church and during the visit, I have the following advantages, which I don’t have otherwise:

· The spiritual touch of the House of the Lord

· The icons, the building structure, the candles, ..etc 

· The person finds himself face to face with God 

· Awaken of spiritual memories or need to repent

· Evangelism workers who present faith not in direct preaching which would be acceptable.
· Other evangelism workers who work with people who show interest

· People can ask freely and get answered freely

· Spiritual counseling

· Arrange for a quite place for people to have time with God

· Use multimedia to explain and pass a spiritual message

· Have available brochures and flyers that introduce my church

· Have a gift shop where people get souvenir, booklets, books about the church and the faith

· Arrange for a church tour to explain and also to show the rich spirituality of the church

· Arrange for other methods such as Videos, Power Point automatic presentation, listening to introduction to the church, Computer programs in KIOSK machine

· 10-15 minutes seminars about the church for those who interested    

· Guest book, where you can get names, phone numbers, e-mail, addresses, and comments.  Then use the book in evangelism

5- The above are great advantages.   But, how can you get people to visit your church?  
6- The answer is to have something in your church that is attractive to the people

People like to visit: Historic Places, Shrines, Old churches and churches that have something unique.
When you visit Europe: you find many churches on the list of evangelism attractions.  In Washington D.C., people visit the National Cathedral and the Catholic Basilica of the National Shrine in the Catholic University campus, because each has something unique. For example, the Catholic National Shrine has unique icons contributed from different countries. 

Therefore, you can get people to visit your church, but you have to have something unique and attractive.  

Do We Have Something Unique and Attractive in the Coptic Orthodox Churches in North America?

1- Some churches have unique Coptic structure with domes and the church towers.  This is very attractive to Americans.  I remembered when our church was in Clearwater was completed, a journalist called me insisting to visit the church, even with the door closed.  She came while the church was closed.  She told me that her friends did not stop talking about the beauty of the structure of the building.  That day we I explained to her the spiritual meaning of the structure of the building. We spent almost two hours there. She did not want to leave.

2- Most of our churches have the old ICONOSTASIS (Icon holder)  

Do you know that making of this iconostasis go back to the fourth century? So we can easily invite people to come to see a replica from the fourth century … this is the exact design, wood work as it was used in the fourth century.; 
3-  Most of our churches have Coptic Icons

Coptic art is a unique art.  People will love to see and learn about it   
4-  Adding a simple museum having pictures of monasteries and churches.  This will even attract more people when you advertise as a “Piece of Egypt.”  Remember, people are fond of Egypt 

I think most of our churches have at least one item from the above.  Now, you realize that the above is TOURISM 
Now: I have what to attract people (TOURISM)

And the objective is clear (Evangelism) 

Any church is using this approach?  Yes,

(See the Video)

How to Do It?

1- Start small & simple:  Open your church for Saturday morning for three hours 

2- Prepare Brochure about the Coptic Church (You may use the one in the Evangelism web page).

3- Prepare a Flyer: Simple, short, attractive, compelling in its invitation, has an attractive picture, a map to the church, address, e-mail, web page, and schedule of visit, English Bible study meeting time

4- Prepare the evangelist workers: Train them on how to guide a tour, what to say about the church?, evangelize people, how to follow up.

5- Prepare Others.  People who work in the gift shop or in the cafeteria (if you plan to open the church cafeteria) 

6- Prepare an attractive web page:
7- Prepare a gift shop: books, booklets, gifts, photo cards about the church, souvenirs, Coptic music, Coptic Videos, some Egyptian stuff

8- Prepare a small Museum: Fill it with Coptic icons, pictures about Coptic Monasteries and old churches and some Coptic things from Khan El-Khalily 

9- Prepare a room where people can watch a video or a Power Point presentation.
10- Prepare your church and your congregation: Enough signs lead to the church, the church is in the yellow pages, the working team is ready  
11- Get help from people in the church who are good in public relation and marketing.  To help in putting the church as a tourist attraction.  If you don’t have people with these skills, then try the following:

· Contact the chamber of commerce 

· Contact web pages of the city, county, state and ask them to have your web page link in their web page and get their advice

· Contact hotels, and other attractions to put flyers in their racks. 

12- Have a Big Start: Invite newspaper, TV stations, tourist companies, hotels’ receptionists, tourist associations (if you have any), the mayor, the museums officials, and others who work in tourism.                                              

1- Souvenirs and memories. Have something for customers to 
take with them to encourage return visits and to encourage 
others to visit. Possibilities include a brochure about 
the fish farm, information on cleaning or preparing fish 
(a local recipe, if possible) and souvenirs (for example, 
sun visors, hats, T-shirts, coffee mugs, key chains or 
buttons).

must direct their off-farm promotional efforts at both the 
local and regional levels. Each type of promotion should 
be directed toward different types of visitors and should 
use different methods. 

Local promotions (15-mile radius) should be directed 
toward 

1- contact points where area travelers might request 
information about the area's activities, including 

2- hotel operators, 

3- the Chamber of Commerce, 

4- gas stations, 

5- the tourist information office, 

6- the county Extension office

7-  and anywhere else that tourists may ask for advice about 
recreational activities. 

8- To build awareness of your operation, you might offer a free fishing experience to 
selected people who might recommend your business to tourists. These contact points are important because tourists already in the area ask them, "What are the fun things to do around here?" A good working relationship with these people will result in an overall stronger business environment for both you and other operations in your area

9- local media, including newspapers, brochures and flyers, should be used in peak 
tourist periods to directly influence the tourism 
decisions of visitors in your area. 

10- Finally, your operation should be listed in both the telephone directory 
and travel guides. These are low cost ways of helping tourists more easily 
find your facility. 

11- Other off-farm promotions should be directed more at the regional level, including:

12-  Tourist associations, 

13- newspapers in larger surrounding cities 

14-  bus tour companies. 

15-  The goal of these promotions is to influence travelers when they are deciding where to spend their vacations. 

Mr. Beshir,
It was a pleasure to speak with you about your plans to market 4th Century Coptic icons at a church in the City of Tampa.

I have spoken with staff at the Tampa Museum of Art.  The Museum is nationally recognized as having the largest collection of Classical art in the southeastern states.  Steve Klindt, Director of Development, with the Museum has offered to discuss your idea and the artifacts.  He can be reached at: 813 274-8715.

As I indicated, if I see a grant announcement that may help you in program planning or the conservation of the artifacts, I would be happy to forward them.  You may be limited, because the artifacts are not related to Florida history and culture, so an organization like the Florida Humanities Council may be able to provide only limited technical assistance.  

In terms of future marketing, as we discussed, the Tampa Bay Convention and Visitor's Bureau (CVB) does the marketing for venues and events in the County.  Once your site/collection is at a stage that it can be viewed, the location or special event can be posted on the web site at the CVB.  See:
http://www.visittampabay.com/do/heritage/index.php

I am working with the CVB and several other arts organizations in planning a cooperative advertising program for art and cultural events in the County.  Your organization may be able to tap into it.  It will be administered by the CVB as well.

On a state level, for additional marketing nationally and internationally, VisitFlorida is like our CVB.  You can view its site at:
http://www.visitflorida.com/destinations/area.php/ca=75

Please keep in touch as you progress with your idea.  Best wishes. 

Marilyn P. Hett, CRE, MBA, Business and Tourism Development Manager, Hillsborough County Economic Development Department, 601 E. Kennedy Blvd. 13th Floor, (use the PO Box 1110, 33601 for snail mail) Tampa, FL 33602.  My telephone is 813 272 6212 and fax 813 276 2638. 

